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Notes:



 B est practices are shared by industry  
  experts in every educational session.

 C onversations with peers lead to ideas  
  that transform individual businesses.

 M eetings with suppliers give insight into  
  opportunities for further innovation.

 C oming together for one week every  
   October generates ideas and energy  
that drive the industry forward 
throughout the year.

 B est practices are shared by industry  
  experts in every educational session.

 C onversations with peers lead to ideas  
  that transform individual businesses.

 M eetings with suppliers give insight into  
  opportunities for further innovation.

 C oming together for one week every  
   October generates ideas and energy  
that drive the industry forward 
throughout the year.



WASTE LESS. 
BUILD MORE. 
SELL MORE.

WASTE LESS LABOR, SPACE, LUMBER AND PRODUCTION TIME. 

MiTek’s MatchPoint® DirectDrive™ System is a fully integrated software and material 
handling system boosts roof truss cutting and assembly for greater plant productivity.

The MatchPoint® DirectDrive™ System:
→ A cellular approach to truss manufacturing that takes multiple manually managed 

processes and coordinates them as a whole
→ Utilize software and machinery relationship to stabilize the manufacturing schedule –

thus allowing for better planning and less variability
→ Pick, cut, and deliver material to a build station with no hands touching the material
→ Designed to address labor shortages, complex truss designs, material handling issues, and 

productivity demands

Achieve a new standard of performance for you and your customers with the strongest, 
most complete commitment to support your success at every step. 

Learn more at MiTek-US.com/DirectDrive or call us at 800-325-8075.

MATCHPOINT® DIRECTDRIVE™ SYSTEM


