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DREAM. It's Show Time!

by Libby Maurer

Y ou've heard the cliché before: “Bigger and better in Texas.” In about a
month, the Building Component Manufacturers Conference (BCMC) will
arrive in Houston to turn that cliché into reality. Just its second time traveling to
Texas in the show’s 26-year run (BCMC ‘91 was held in San Antonio), BCMC 2006
will present the same traditions you know and love as well as some exciting new
additions. The reality of BCMC is this: there is no other single event with as many
exhibitors, equipment demonstrations, educational sessions and networking
opportunities as BCMC. If you haven’t registered yet, there’s still time. Check out
the complete BCMC Show Guide, starting on page 50. But before we meet in
Houston on October 4, let’s look at what else this issue has to offer.

Look out, Houston—
BCMC'’s coming to town!

Found: a set of minutes from the first WTCA meeting in history! On May 6-7,
1983, 16 manufacturers set a new course for the component manufacturing indus-
try, set goals, elected a board of directors and formed committees. We tracked
down some of the manufacturers who attended that meeting to find out what it
was like to make history. Don’t miss “Time Warp: What It Takes to Make a New
Association” for a trip back to our roots.

The reality of BCMC is this: there is no other single event with as many exhibitors, equip-
ment demonstrations, educational sessions and networking opportunities as BCMC.

When it comes to fire performance and wood trusses, the Carbeck Structural
Components Institute (CSCI) has become an important resource for the building
components industry. CSCI’s debut educational CD, The Fire Performance of Wood
Trusses, has been used by WTCA Chapters since 2002 in presentations to various
fire service groups around the country. Earlier this year, the CD received a major
update and a new name: Wood Truss Construction and Fire Performance. Since its
release earlier this year, a number of chapters have put the new modularized
presentation to good use. Turn to page 47 to find out how CSCI and its new edu-
cational tools are primed to make a huge impression on the fire service.

_ In the third part of our series on mergers and acquisitions, Doug Cerny discusses THE HUNDEGGER 30-1 CUTS ALMUST ANYTHING
the role of advisors and consultants in the sale of your business. In “Consultants &
EVEN TIME SPENT CUTTING.

Advisors,” find out why confidence can be a hindrance, what to look for when

O This issue of SBC Magazine contains

the BCMC Show Guide. assembling your team of professionals, and why it is important for each party to
O WTCA has come a long way since it was have a global view of the sale process.
organized in 1983; read about the events o ) . ) ) Congratulations to Hundegger on their 200th SC-1 delivery.
that took place at its first meeting in As of this writing, _the nation has tip-toed through hurricane §eason W|thout con- Hundegger unveiled the SC-1 Whole House Saw™ less than four years ago. Today,
“Time Warp: What It Takes to Make a New sequence. In “Hurricane Lessons Learned & Re-Learned,” Alpine’s Charlie Hoover it stands as one of the most popular linear saws on the market, with a new saw
Association.” reflects on his three decades of exposure to hurricanes, reminding us that there is delivered almost every week. iLevel is proud to have played a role in this success
Q) Alpine’s Charlie Hoover remembers the alVYa)./S another big storm lurking. Readi_ng the pII’O\{EI’biSJ Iesson.s learned and the story — our proprietary fabrication software works seamlessly with their own control
history of hurricane damage in the United building codes changed, one wonders if our buildings and residences are safer, software. But most of all, we'd like to congratulate Hundegger on this achievement and
States and what we've learned from them if the electric and power infrastructure of our cities has been reinforced, and their commitment to finding new ways of optimizing the structural frames of tomorrow.
in “Hurricane Lessons Learned & Re- whether we are any more emotionally prepared for the next storm damage. Have iLevel.com | 1-888-iLevel8 | 1-888-453-8358
Learned.” we learned our lesson? SBC
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For reader service, go to www.shcmag.info/hundeggerusa.htm. See additional ad on page 129.
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Dear Reader:

Copyright © 2006 by Truss Publications, Inc. All rights reserved. For permission to reprint materials-
from SBC Magazine, call 608/310-6706 or email editor@sbcmag.info.

The mission of Structural Building Components Magazine (SBC) is to increase the knowledge of
andto promote the common interests of those engaged in manufacturing and distributing of struc-
turalbuilding components to ensure growth and continuity, and to be the information conduit by
stayingabreast of leading-edge issues. SBC will take a leadership role on behalf of the component
industryin disseminating technical and marketplace information, and will maintain advisory commit-
tees consisting of the most knowledgeable professionals in the industry. The opinions expressed in
SBC are those of the authors and those quoted solely, and are not necessarily the opinions of any
affiliated association (WTCA) .
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