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Adventures in Advocacy
Visit www.sbcmag.info for legislative updates and alerts. 

Questions or article topics can be sent to sshields@sbcmag.info.

Cha-ching! You’ll be hearing that sound in the near future, but it 
probably won’t be because you’ve won the lottery or because your local
grocer has reverted back to cash registers of a bygone era. No, it’s the
sound you’ll hear when you pull the voting lever at the ballot box this
November. At least it’s the sound you should hear going off in your
head. Let me explain.

This November, you and approxi-
mately 120 million other Americans
will head to the ballot box and vote for
lawmakers from governors and mem-
bers of Congress to chairpersons of
local school boards. In Congress,
there are 33 Senate seats and 437
House seats up for election in
November, and incumbents (lawmak-
ers who already hold that office) are
running for reelection in all but four
Senate and 29 House races. That’s a
lot of people who want to keep their
jobs, and you have a say as to
whether they get to or not. 

Matching personal ideologies is one
common way to determine which
candidate you vote for, and I certainly
don’t want to discourage you from
following that time-honored practice.
However, each of those lawmakers,
particularly those seeking seats in
Congress, has had—and most likely
will continue to have—a direct
impact on the cost of doing business in this country. As a conse-
quence, you may want to consider judging the individuals for whom
you vote, at least in some part, for their role in bringing those costs
either up or down.

Let’s look at a few examples. Immigration reform is as good a place to
start as any, as it can potentially have a significant impact on your
workforce and demand for your product. As you hopefully read earlier
(see “Immigration: Bordering on Insanity,” page 18), Congress has
taken on this issue in 2005, and the incumbents who want their jobs
back have weighed in on how they feel on this issue either by voting for
or against H.R. 4437, the “Border Protection, Antiterrorism and Illegal
Immigration Control Act of 2004,” or S. 2611, the “Comprehensive

Immigration Reform Act.” There may or may not be a vote on a com-
promise bill before Election Day. If there is one, votes on that bill
should be considered as well.

Affordable employee health care is another important problem that
directly impacts your operational costs. In August 2005, the House

passed H.R. 525, the “Small Business Health Fairness Act of 2005,”
which would give small business owners the power to band together
through an Association Health Plan (AHP) and create a much larger
health care coverage pool. The Congressional Budget Office (CBO)
estimated an AHP could immediately reduce health care premiums by
25 percent. However, the Senate responded this summer by defeating
a similar measure, S. 1955, the “Health Insurance Marketplace Mo-
dernization and Affordability Act of 2005.” This bill was three votes shy
of passage, and if finding affordable health care is a big problem for
you, your Senators’ votes on this bill may weigh heavily on your mind
as you go to vote on their future.

Cash In!
by Sean D. Shields

Getting Out the Vote—
What You Can & Can’t Do

• You CAN encourage your employees to register to vote.

• You CAN’T tell them which political party, if any, to register with.

• You CAN conduct a non-partisan voter-registration drive within your company.

• You CAN’T prohibit/require the participation of any employee in that registration
drive.

• You CAN encourage your employees to vote on Election Day.

• You CAN’T require any employee to cast their vote on Election Day.

• You CAN tell employees which candidates you plan to vote for.

• You CAN’T tell your employees which candidates they should vote for.

• You CAN inform employees of WTCA’s voting record website.

• You CAN’T provide editorial comment on how to interpret those voting records.

Continued on page 103
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Jager Building Systems Inc
Hagerstown, MD 
301/791-1582 • 301/791-3643 (fax)
www.jagerbuildingsystems.com
Mr. Ken Walker

MiTek Industries, Inc.
Chesterfield, MO 
314/434-1200 
314/434-5343 (fax)
www.mii.com
Mr. Thomas J. Manenti
tmanenti@mii.com
GOLD - See ads: p. 2-3, 41, 45.

Robbins Engineering, Inc.
Tampa, FL 
813/972-1135 • 813/978-8626 (fax)
www.robbinseng.com
Mr. Dionel Cotanda
info@robbinseng.com
GOLD - See ad: p. 51.

Truswal Systems Corporation
Arlington, TX 
817/633-5100 • 817/652-3079 (fax)
www.truswal.com
Mr. Carl Schoening
info@truswal.com
GOLD - See ads: p. 36-37, 67.

TRUSS TABLE 
REPLACEMENT TOPS

Klaisler Manufacturing Corp.
Indianapolis, IN 
877/357-3898 
317/357-3921 (fax)
www.klaisler.com
Mr. Terry W. Hubbard
info@klaisler.com
GOLD - See ad: p. 65.

UNIVERSITY
University of Wisconsin - Madison
Madison, WI 
608/262-7711 • 608/265-8213 (fax)
www.engr.wisc.edu
Prof. Steven Cramer, P.E.
cramer@engr.wisc.edu

USED TRUSS MANUFACTURING
EQUIPMENT DEALER

A-NU-PROSPECT
St. Marys, ON CANADA
519/349-2202 • 519/349-2342 (fax)
www.trusstrailer.com
Mr. Joe Wilhelm
GOLD - See ad: p. 21.

Wood Truss Systems, Inc.
Muncie, IN 
765/751-9990 • 765/228-9991 (fax)
www.woodtrusssystems.com
Mr. Jay R. Halteman
sales@woodtrusssystems.com

WALL PANEL EQUIPMENT 
MANUFACTURER/SOFTWARE

The Hain Company
Diamond Springs, CA 
530/295-8068 • 530/295-0468 (fax)
www.haincompany.com
Mr. Leonard Hain
sales@haincompany.com
GOLD - See ad: p. 64.

Hundegger USA LC
Heber City, UT 
435/654-3028 • 435/654-3047 (fax)
www.hundeggerusa.com
Mr. Kip Apostol
info@hundeggerusa.com
GOLD - See ad: p. 59.

Intelligent Building Systems
Southaven, MS 
662/342-3434 • 662/342-3435 (fax)
www.intelbuildsys.com
Mr. Lowell T. Wood
sales@intelbuildsys.com
GOLD - See ad: p. 72-73.

MiTek Industries, Inc.
Chesterfield, MO 
314/434-1200 
314/434-5343 (fax)
www.mii.com
Mr. Thomas J. Manenti
tmanenti@mii.com
GOLD - See ads: p. 2-3, 41, 45.

Panels Plus
Albert Lea, MN 
507/369-0507 • 507/373-7110 (fax)
www.panplus.com
Mr. Stan Axsmith
sales@panplus.com
GOLD - See ad: p. 81.

Triad/Merrick Machine Company
Alda, NE 
308/384-1780 
308/384-8326 (fax)
www.triadruvo.com
Mr. Lowell Tuma
lowellt@merrickmachine.com
SILVER

Viking WPS
Minneapolis, MN 
800/328-2403 
763/571-7379 (fax)
www.wallpanelassembly.com
Mr. Rick Autey
sales@vikingeng.com
GOLD - See ad: p. 29.

Virtek Vision International, Inc.
Waterloo, ON CANADA
519/746-7190 • 519/746-3383 (fax)
www.virtekvision.com
Mr. Ed Bianchin, P.Eng.

WALL PANEL EQUIPMENT
WHOLESALER/BROKER/RESELLER
Wasserman & Associates, Inc.
Lincoln, NE 
402/438-2161 • 402/438-2524 (fax)
www.wasserman-associates.com
Mr. Rod Wasserman
rodwass@aol.com
BRONZE - See ad: p. 17.

WTCA CHAPTERS
Alabama Component 
Manufacturers Association
Shelby, AL • 205/669-4188
Mr. Michael Balliet

California Engineered Structural
Components Association
Richmond, CA • 510/232-0937
Mr. Simon Evans

Central Florida Component
Manufacturers Association
Sanford, FL • 352/394-2116
Mr. Bill Heine

Colorado Truss 
Manufacturers Association
Aurora, CO • 303/307-1441
Mr. Dennis Wilson

Georgia Component 
Manufacturers Association
Oakwood, GA • 770/534-0364
Mr. Bob Burkett

Inland Empire Truss 
Fabricators Association
Rathdrum, ID • 208/687-9490
Mr. Phil Adams

Iowa Truss 
Manufacturers Association
Des Moines, IA • 515/283-7100
Mr. Tom Lambertz

Mid Atlantic Wood Truss Council
Telford, PA • 215/723-5108
Mr. Ken Slotter

Mid South Component 
Manufacturers Association
Meridian, MS • 601/483-3941
Mr. Daniel N. Holland

Minnesota Truss 
Manufacturers Association
Minneota, MN • 507/872-5195
Mr. Tom Nomeland

Missouri Truss 
Fabricators Association
Plattsburg, MO • 816/930-3177
www.mtfachapter.com
Mr. Jasper Diedericks

North Florida Component
Manufacturers Association
Fernandina Beach, FL • 904/261-3641
Mr. Josh Myers

Northwest Truss 
Fabricators Association
Auburn, WA • 253/833-1050
www.nwtfa.com
Mr. Dave Houchin

South Carolina Component
Manufacturers Association
Summerville, SC • 843/875-0550
Mr. Mike Redmon

South Florida WTCA
Titusville, FL • 321/633-7511
www.sfwtca.com
Mr. Scott A. Remick

Southern Nevada Component
Manufacturers Association
North Las Vegas, NV • 702/657-1889
Mr. Glenn McClendon

Southwest Florida Truss
Manufacturers Association
Fort Myers, FL • 239/437-1100
Mr. James M. Swain

Tennessee Truss 
Manufacturers Association
La Vergne, TN • 615/287-0184
Mr. Ted Kolanko, P.E.

Truss Manufacturers 
Association of Texas
Austin, TX • 512/836-4830
www.tmatchapter.com
Mr. Ben Doyle

West Florida Truss Association
Largo, FL • 727/585-2067
Mr. Rick Cashman

Western Component 
Manufacturers Association
Clackamas, OR • 503/657-8644
Mr. Lee Howe

Wisconsin Truss 
Manufacturers Association
De Pere, WI • 920/336-9400
www.wiwtca.com
Mr. Gene Geurts

Wood Truss Council of Michigan, Inc.
Sparta, MI • 616/887-5637
www.wtcmich.com
Mr. Larry Wainright

Wood Truss Council 
of North Carolina
Albemarle, NC • 704/983-1144
www.wtcnc.com
Mr. Chris Lambert

Wood Truss Council 
of the Capital Area
Easton, MD • 410/822-6406
Mr. Craig Dewees

WTCA - Arizona
Glendale, AZ • 623/931-3661
Mr. Chad Lilleberg

WTCA - Illinois
Rockford, IL • 815/332-4904
Mr. Michael Karceski

WTCA - Indiana
Mooresville, IN • 317/834-5380
Mr. Steve Stroder

WTCA - Kentucky
Dry Ridge, KY • 859/428-9800
Mr. Ralph Mason

WTCA - New York
Kingston, NY • 845/339-3656
Mr. Bruce Hutchins

WTCA - Northeast
Indian Orchard, MA • 413/543-1298
Mr. John Goodrich

WTCA Ohio Chapter Association
Canton, OH • 330/478-2100
Mr. Stephen Yoder

For more information or to find 
a WTCA Chapter near you, go to 
www.sbcindustry.com/chapters.php.

✖ In-Plant WTCA QC Certified Third Party Inspection Agency   ◆ WTCA Safety Certified Third Party Auditing Agency   ❉ WTCA Insurance Broker Program Expert Partner ◗ WTCA Insurance Broker Program Partner
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New Products

905 North Broadway • Rochester, MN 55906
507·286·9209 • FAX 507·285·1730

E-mail: Omni@OmniSaw.com

Call, E-mail, FAX, or Write for
Full Information.

Miser™ Wood Processing System
250-300 or more parts per 
hour, cut & 3-side marked 
with 1 operator.

Odd shaped
lumber is a
fact of  
life.

Only Miser™ can 
accurately cut & mark it … 

Automatically.
Good parts made from not-so-good lumber. 

Without slowing down.
Ask about our Crooked Lumber Sensor technology.

Adventures in Advocacy
Continued from page 95

The estate tax, or “death tax,” may also be important for you if you’re a
small family-owned business. Planning for this eventuality can cost
such companies thousands of dollars a year, and both the House and
Senate voted on H.R. 8, the “Death Tax Repeal Permanency Act of
2005.” This measure passed through the House, but failed on a proce-
dural vote in the Senate—again by three votes.

To aid you in knowing candidates’ voting records on issues affecting your
cost of doing business (immigration, affordable health care, tax and tort
reform, energy policy, transportation, and trade), SBC Magazine has
posted the voting records and of the members of the 109th Congress on
its website at: www.sbcleg.com/votingguide.php. To save you valuable
time, the guide limits individual voting records to a few key pieces of 
legislation related to these issues. For a quick snapshot, each lawmaker
has received a percentage that corresponds to their overall vote perform-
ance on identified pro-component manufacturing business legislation.

Beyond assisting you in evaluating candidates, this information can
also be useful for your employees to consider before they go into the
voting booth. Just as changes in regulations affect your operating costs
and business environment, they affect your employees’ opportunities
for advancement, professional growth, increased earning power and
affordable medical coverage. In this regard, communicating this rela-
tionship with your employees is important in motivating them to not
only vote, but to consider heavily the benefits of supporting candidates
who support their livelihood. The better informed you and your
employees are on the candidates, the more effective you can be in the
voting booth.

Recent national elections have proven that participation of a relatively
few number of individuals in the voting process can make a significant
impact on who gets elected and, consequently, the direction of our
businesses and livelihoods over the next two years. Hopefully, that
thought will motivate you and our employees to “cash in” on the
opportunity and vote on Election Day in November. SBC

Industry News
Continued from page 101

The company will be called Jager Metal Products and will operate inde-
pendently under the auspices of MiTek Canada. Lastly, Hardy Frames, Inc.,
a wholly-owned MiTek subsidiary since 2001, acquired Morgan Sheet
Metal, Inc. of Huntington Beach, CA. Morgan had been the sole manufac-
turer of Hardy Frames’ products for the past seven years. [Source: Press
Release, 7/10/06. For reader service, go to www.sbcmag.info/mitek.htm.]

MANGOTECH ANNOUNCES CHANGES TO U.S. OPERATIONS
Mango’s Group Managing Director, Warwick Porter, said that the compa-
ny’s San Jacinto, CA factory, which currently leads the company’s entire
U.S. operations, will now manufacture 80-85% of Mango’s standard
Apollo Automation lines at the Californian site. This change in strategy is
a direct result of the volume of U.S. sales of Mango products. In the last
two and a half years, Mango Tech has moved locations three times, each
time increasing the size of its premises. Staff levels have also increased
more than three-fold during this time. SBC

Visit www.sbcmag.info for additional industry news!

For reader service, go to www.sbcmag.info/koskovich.htm. See additional ads on page 11.
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CARPENTER PENCILS
Printed 7000 16¢ • 10,000 14¢ • 20,000 12¢ 
Your Copy • Coop Logo. L. I. Industries: 800/
526-6465 • Fax 520/748-0809. Fax for Samples.

COMPONENT DESIGN TECHNICIAN
Apex Technology, a structural engineering firm
specializing in residential, multifamily and light
commercial component and whole house de-
sign in Jacksonville, Florida, is seeking motivated
individuals for Component Design Technicians
and Component Design Team Leaders. Experi-
enced or entry level component design techni-
cians; framing and CAD experience preferred but
not required. Salary based on experience and
knowledge. Apex Technology offers competitive
salaries and generous benefit packages. Moving
expenses may be available for highly experi-
enced individuals. Respondents should fax their
résumé with work experience, education history,
and salary expectations to 904/992-8700.

ENGINEERS & TECHS WANTED
Light Gauge Steel Engr Group seeks engrs &
techs in ORLANDO, FL! Will train. Struct/Civil/
Arch Eng. +2-5 yrs. Great work env/benefits
pkg. Email résumé to HR@LGSEG.com or fax
407/654-4388.

MANAGING DIRECTOR - EWP
International forestry company seeks Managing
Director to manage its U.S. sales & wholesale
distribution operation for engineered wood prod-
ucts used in the building industry. The $25 million
U.S. business has 15+ years of experience in the
U.S. marketplace, inc. a strong, well-established
customer base on their east coast. Position
requires a mature, seasoned, experienced pro-
fessional who can effectively manage the U.S.
operation, including sales, customer service, dis-
tribution and management of small office staff.
Strong leadership, interpersonal & relationship
skills req. Some travel in U.S. and overseas req.
Some technical background/experience req.
Intn’l exp. is strongly preferred. U.S. Sales and
Administration offices located in southeastern
Michigan; incumbent would be required to work
from this location. We offer a comprehensive
pkg, inc. salary, bonus, benefits, profit sharing,
etc. Salary negotiable & commensurate w/ exp.
Send qualified résumés to: Human Resources
Dept, P.O. Box 545, Roseville, MI 48066

PIGGYBACK® 4-WAY FORKLIFT
Now deliver extra long loads to highly congested
sites (previously inaccessable) w/ Princeton’s
unique PiggyBack “4-Way” truck mounted fork-
lift. Designed to move long loads through tight
spots, the “4-Way” easily handles EWP, siding &
lumber with exceptional stability. Call 800/331-
5851 or email sales@piggy-back.com.  

TRACTOR MOUNTED BOOM TRUCKS
National Crane, Tadano Crane. New or used. 
Call Frank at Runnion Equipment 800/824-6704.
Check out our web www.runnionequipment.com

YOUR AD HERE
A classified ad in SBC Magazine is the perfect
medium to reach the industry. Plus, when you
place a classified ad in SBC Magazine, that
ad will also be posted as a word-only classi-
fied on our web site—at no extra charge! To
make a space reservation for your classified
ad, call Mindy at 608/310-6729 or email
mcaldwell@sbcmag.info.

Classified Ads

For reader service, go to www.sbcmag.info/wtca.htm.

Election Day 
is Tuesday,
November 7

It’s a good day
to 

exercise!

For voter 
registration 
and other 

information, 
visit

www.vote-smart.org
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Dear Reader:

Copyright © 2006 by Truss Publications, Inc. All rights reserved. For permission to reprint materials-
from SBC Magazine, call 608/310-6706 or email editor@sbcmag.info.

The mission of Structural Building Components Magazine (SBC) is to increase the knowledge of
andto promote the common interests of those engaged in manufacturing and distributing of struc-
turalbuilding components to ensure growth and continuity, and to be the information conduit by
stayingabreast of leading-edge issues. SBC will take a leadership role on behalf of the component
industryin disseminating technical and marketplace information, and will maintain advisory commit-
tees consisting of the most knowledgeable professionals in the industry. The opinions expressed in
SBCare those of the authors and those quoted solely, and are not necessarily the opinions of any of
theaffiliated associations (SBCC, WTCA, SCDA& STCA) .
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